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Hotel Transactional Market 2013 — Hotel Sales to Exceed €300m

Following several years of inactivity
the hotel transaction market in Ireland
improved dramatically in 2012 and
this trend continued into 2013 with
a number of landmark sales taking
place. 21 hotels are sold/sale agreed to
date in 2013, totalling approx. €170m.
This level of activity is set to continue
for the remainder of 2013 with over
€300m of transactions expected to take
place. Transactional activity should be
strengthened by the expiry of the Hotel
Capital Allowances granted in 2005/06
and the limited remaining window to avalil
of the capital gains tax waiver which runs
out on 31st December 2013.

Some notable 2013 sales completed
by Savills include the stunning Ashford
Castle which sold for almost €250k a

room, the River Lee Hotel, Cork sold as
an investment property with a yield of just
below 8%, Jurys Inn, Parnell St, Dublin 1
sold with a yield of 11% and Sheen Falls,
Co Kerry sold for €56m.

Midleton Park, Carlton Atlantic Coast
and The Ambassador Hotel are sale
agreed by Savills at above their guide
prices reflecting the positive demand in
the market. Trinity Capital Hotel is Sale
Agreed at €35m as well as Fota Island
Resort at €20m and Lough Erne Resort
below its guide price.

Properties recently on the market
include Clarion IFSC and Clarion
Dublin Airport with asking prices of
€30m and €10m, Radisson Blu, Cork
guiding €8m and The Kingsley Hotel,

Cork at €6m - all with Savills.

In terms of buyers, international investors
are showing strong interest in prime city
centre hotels and trophy assets located in
regional locations. It is also encouraging
to see domestic demand return to the
market with a strong focus on hotel
opportunities outside Dublin.

A large portion of hotel transactions are
receivership sales. These hotels are now
coming to the market at a faster pace
and with realistic guide prices. As a result
of this and the stronger level of demand,
hotels are selling in a timely manner.
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GRAPH 1
Notable Hotel Deals

2013

River Lee Hotel, Cork Savills 182 Sold €25m
Jury’s Inn, Parnell St, Dublin 1 Savills 253 Sold €21m
Ashford Castle, Co Mayo Savills 83 Sold €20m
Sheen Falls, Co Kerry Savills 66 Sold €5m
Glenlo Abbey, Co Galway CBRE 46 Sold €4m
Trinity Capital, Dublin 2 CBRE 195 Sale Agreed €35m
Fota Island Resort, Co Cork Colliers/CD 131 Sale Agreed €20m
Lough Erne Resort, Fermanagh CRBE 120 Sale Agreed <£10m
Clarion IFSC, Dublin 1 Savills 165 For Sale €30m
Clarion Dublin Airport, Co Dublin Savills 247 For Sale €10m
Radisson Blu Hotel & Spa, Co Cork Savills 126 For Sale €8m

Source: Savills

Overseas Arrivals to Ireland 2013
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throughout the country including The
Gathering initiative along with the best
summer weather in a decade are having
a positive impact on visitor numbers and
domestic tourism in Ireland.

GRAPH 3

were almost back to 2009 levels and
with recent positive newsflow regarding
the UK economy it is hoped that this key
market will also pick up in the second half
of 2013.

Overseas Arrivals to the Republic of Ireland

2013
2013 v 2012

Source: CSO
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1.15m
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2013

Dublin Hotel Performance

The Dublin hotel market showed positive events that are held in the city. GRAPH 4

growth in 2011 and 2012 which is STR January - June 2013

continuing into 2013. For the first half Dublin’s growing reputation as a leading
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Occupancy % +6.2% Source: STR Global
ARR € +5.5%
RevPAR € +12.8%

Source: STR Global

Cork, Galway and Limerick Hotel Performance

Similar to Dublin, Cork and Galway
are showing positive RevPAR growth.
Trending.ie reported Cork RevPAR up
9% to €48.75 for the first half of 2013 and
Galway RevPAR up 6% to €45.02.

In 2012 approx. 2.4m visitors passed
through Cork Airport and it is positive to
see that Ryanair added 11 new routes
to their schedule for summer 2013.
Cork attracts both leisure and corporate
business and is now recognised as the

GRAPH 6

commercial centre for the south with
a large number of MNCs choosing to
locate there.

Galway attracts tourists from all over the
world due to its vibrant culture, spirited
art scene and numerous festivals while
remaining a popular destination for
domestic travel.

In contrast, Limerick continues to
struggle with RevPAR for the first six

Trending.ie June YTD 2013 v 2012

months of 2013 at a very low level of €28
and occupancy down by 1% due to the
large oversupply of hotels in Limerick.

Outside of the cities, hotel trade is
recovering at a slower pace. However,
the good summer weather, along with
increased flights and destinations from
North America and Canada into Shannon
will aid the recovery process outside of
the cities.

Occupancy % 71.7% 67.4% 56.1%
ARR € €68.00 €66.75 €50.43
RevPAR € €48.75 €45.02 €28.27

Occupancy % 6.7% 3.5% -1.3%
ARR € 2.4% 2.4% 1.3%
RevPAR € 9.3% 6.0% 0.0%

Source: Trending.ie
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Tourism and Travel News

The outlook for both the tourism and
hotel industries in Ireland is positive for
the remainder of 2013:

B The tourism industry experienced an
impressive level of recovery in 2012 and
the first half of 2013. In June of this year,
STR Global reported 33 consecutive
months of occupancy and RevPAR
growth in Dublin, a promising result for
hoteliers and investors alike.

B The return of the direct flight from
San Francisco (Silicon Valley) to Dublin
following pressure from MNCs - Apple,
Google, Linkedln etc. the introduction of
a new daily flight from Dublin to Toronto,
and a year round daily service from New
York and Boston into Shannon are all set
to take off in 2014.

Savills Hotels

B Aer Lingus is increasing services to
Manchester with 2 extra flights a day. Aer
Lingus operate 27 routes in Ireland, the
UK and France and 100,000 passengers
from the UK have used Ireland for
travelling onwards in the past year.

B Etihad experienced an 8% rise in Q2
and half year revenues were up 13% on
last year. Etihad recently introduced the
Boeing 777-300ER on the Dublin — Abu
Dhabi route increasing capacity by 30%.
These figures coincide with the increase
in the number of visitors from Australia/
New Zealand which is up 17%.

Social Media
Importance

B Social Media is playing a key
part in the hotel industry recovery.
According to Crowe Horwath, over
95% of Irish hoteliers use Facebook
to promote their hotels, while 78%
manage a Twitter account. Online
discount sites have also helped
ARR growth with over 85% of
hotels benefiting from their use.
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Savills is a leading global real estate service provider listed on the London Stock Exchange. The company established in 1855, has a rich heritage with unrivalled growth. It is

a company that leads rather than follows, and now has over 180 offices and associates throughout the Americas, Europe, Asia Pacific, Africa and the Middle East. A unique
combination of sector knowledge and entrepreneurial flair give clients access to real estate expertise of the highest calibre. We are regarded as an innovative-thinking organisation
backed up with excellent negotiating skills. Savills chooses to focus on a defined set of clients, therefore offering a premium service to organisations with whom we share a
common goal. Savills takes a longterm view to real estate and works hard to invest in long term and strategic relationships and is synonymous with a high quality service offering
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