
“Unibail-Rodamco’s recent purchase of two shopping centres from
Metrovacesa is a good indication of the current state of the investment
market: institutional investors have the liquidity required to commit to
large purchases if the product is of high quality and the price reflects
current market conditions. We will see more of this type of transaction
over the coming months”.

Luis Espadas - Retail Investment Director
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� The economic indicators for the second quarter
reflect the general tendency of economic
slowdown. The slight increase in GDP, the notable
increase in unemployment and the significant
increase in annual inflation, are some of the
variables highlighting the climate that the national
economy is currently facing.

� The moderate increase in the Euribor rate and the
first oil price reductions will come as a relief from
an international perspective.

� With over 60% of the new GLA (Gross lettable
area) forecast for 2008 now delivered, the total
retail floor area in Spain is slightly over 12.6
million sqm.

� The national retail density level has increased to
275 sqm. Madrid still has the highest density, 455
sqm, and we must highlight the growth in
Andalucía, where the density has increased from
244 sqm to 261 sqm.

� The investment market remains active.
International funds are still interested in the
Spanish retail market, even though every product
that they receive is still analysed down to the
finest detail. Their interest has been captured by
straightforward operations in consolidated areas,
where risk is tightly managed.

� Yields are still on the increase in all market
segments, reaching 6% for prime shopping
centres and retail parks.



The deceleration of the Spanish economy is
intensifying, according to figures from Q2 2008

GDP growth has dropped to 1.8% on a year-on-year
basis, growing just 0.1% with respect to the first three
months of 2008. National levels of demand continue to fall,
mainly due to poor performance of household consumer
goods purchases (decrease of one percentage point
compared to the previous quarter), which show no
immediate signs of let up according to consumer
confidence indices. Neither are the signs from the supply
side encouraging (construction & industrial production).
Accordingly, job creation is minimal and unemployment
levels continue to rise (10.44% of the active population).

There are some positive points to be taken from this
outlook: the external trade deficit contribution to economic
growth has gone from negative to positive for the first time
in seven years, thanks to exports holding up well; the
service sector continues to grow at a good pace; and there
is expected to be a slight moderation of the CPI in the
coming months.

Main economic indicators

Source : INE, Funcas

Stability in the annual volume of visitors to
shopping centres

Up to August, monthly footfall levels have been
considerably higher than those of 2006, and are very
similar to 2007 levels. Since May, the index has been
higher than for the same period last year, reaching a year-
on-year increase of 2% in July. The general slowdown in
August also affected footfall in shopping centres, but in
general the figures represent a slight upturn compared to
2007 data, though the average spending per person is
lower.

We must remain cautious nonetheless, since the
consumer confidence index has maintained a downward
trend since the start of the year. The increase in prices of
primary goods, raw materials and petroleum products,

combined with the continuing increase in Euribor rates,
has affected family spending habits. However, the retail
sales index has started to register a slight increase. There
has been a significant fall in sales of household appliances
(around 9%) compared with the first half of the year, and a
barely perceptible reduction in sales of personal
appliances of 0.7%. Sales of food and other goods are
producing positive results.

The reduction in purchases of furniture, white goods, etc.,
is a direct result of the crisis in the residential construction
market, which has had a significant impact for the retail
park sector.

Footfall index

Source : Experian Footfall

Occupancy rates similar to 2007
Demand for units in shopping centres is currently similar to
levels in previous years. Prime centres currently have
occupancy levels of around 95%, and secondary centres
around 80-85%. In these centres, the occupancy levels
depend predominantly on the centre’s location and extent
of consolidation. In the medium term we may well see an
upset caused by the reduced sales levels of certain
retailers, as well as some expansion plans being put on
hold.

60% of the GLA forecast for this year has opened to
the public

2008 will set a new record for the amount of retail space
delivered. In total, just over one million sqm are expected, of
which 60% has already been delivered to the market; this
increases the total retail unit stock level by some 6%,
bringing it to 12.6 million sqm. Looking at the autonomous
regions, around one third of all new shopping centres
opened are located in Andalucía (six to date), although 23%
of total new floor area is situated in Aragón, owing to the
expansion of Puerto Valencia and delivery of the second
phase of Plaza Imperial, a total of 132,000 sqm. 17% of
new space is situated in Madrid where Islazul, comprising
90,000 sqm, is the largest shopping centre opened to date.

Economy, Demand, Developments
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Rents, Investment, Yields
Based on shopping centre types, 44% of new openings
consist of small centres (< 20,000 sqm).

The new build pipeline until the year-end comprises just
over 450,000 sqm, with the Canary Islands and Galicia at
the top of the list with a 25% and a 23% share of new
build respectively. In terms of size, the 90,000 sqm
Terrazas de Jinamar centre on the island of Gran Canaria,
and the 62,000 sqm Dolce Vita centre in La Coruña are
both worthy of mention. Categorised by size of centre,
43% are medium sized (between 20,000 sqm and 40,000
sqm), and almost a third are classed as large (between
40,000 sqm and 80,000 sqm).

Rental stability

The current economic climate does not favour any
significant increases in shopping centre rental levels.
Maximum rents achieved in those centres considered
prime (i.e. located in urban areas with high levels of
consolidation) in large cities such as Madrid and
Barcelona, are stable at around 100 €/sqm per month.
This stability also applies to retail parks, though it is
possible that some large new developments could show
some rental increases. This will be determined, amongst
other things, by the profile of the individual park and the
presence of new tenants, especially fashion, though
current market conditions and the state of the global
economy are not favourable. Maximum rents in retail parks
remain at around 22 €/sqm per month.

Any rental increases will be purely nominal.

Main investment transactions

Source : Savills Research

The investment market remains active

The general economic slowdown has affected various
segments of the real estate sector, albeit in varying
degrees. The accumulated investment volume is already
above 900 million Euros. It is important to note that a
number of deals signed in the first half of 2008 have been
“carried over” from 2007 but, despite the fact that the
economic outlook is less than favourable, and that the
majority of investors are taking a cautious approach, the
market has not stagnated; proof of this is the fact that one
of the largest deals in recent years was signed in July
2008. The French-Dutch consortium Unibail-Rodamco
established itself with the acquisition of two large shopping
centres from Metrovacesa, for a total sum in excess of 400
million Euros. It seems that this and other smaller deals
signed before the summer break are helping to keep the
playing field alive, and that after the August lull, we will see
the culmination of several more transactions.

International investors are waiting for product to come
along that will fulfil their requirements and expectations,
both in terms of quality and price. They are essentially
looking for centres that are up and running and highly
consolidated, with tomorrow’s rents being paid rather than
today’s, to avoid significant adjustments in their periodic
valuations. Several centres could meet these
requirements, but the deals would require complicated
acquisition structures (purchase of associated shares or
concessions for retail space on public land), which is
dissuading some investors from even analysing the
operation.

Rising yields

The trend for rising yields continues amongst the various
market sectors. Since the start of the year, the increase
in prime shopping centre and prime retail park yields has
surpassed 100 basis points, reaching 6%.

Evolution of yields

Source : Savills Research
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Centre Location Area
(sqm) Million € Vendor

La
Maquinista Barcelona 76,000

434.0 Metrovacesa

Habaneras Torrevieja 24,000

Nueva
Condomi
na (41%)

Murcia 145,000 143.0 British
Land

Rivas
Futura

Rivas
Vaciamadrid 37,000 81.0 Grupo

Avantis

Portfolio
Barclays

several
locations

25 bank
offices 65.0 Barclays



Spain Retail Market

This bulletin is for general informative purposes only. Whilst every effort has been made to ensure its accuracy. Savills accepts no liability whatsover for any direct or
consequential loss arising from its use. The bulletin is stricttly copyright and reproduction of the whole or part of it in any form is prohibited without written permission from
Savills Research.
© Savills Commercial Ltd September 2008.

Savills is a leading global real estate service provider listed on the London Stock Exchange. The company established in 1855, has a rich heritage with unrivalled growth. It
is a company that leads rather than follows, and now has over 180 offices and associates throughout the Americas, Europe, Asia Pacific, Africa and the Middle East. A
unique combination of sector knowledge and entrepreneurial flair give clients access to real estate expertise of the highest calibre. We are regarded as an innovative-
thinking backed up with excellent negotiating skills. Savills chooses to focus on a defined set of clients, therefore offering a premium service to organisations with whom we
share a common goal. Savills takes a long-term view to real estate and works hard to invest in long term and strategic relationships and is synonymous with a high quality
service offering and a premium brand.

Ian Cassidy
Head of Barcelona
+34 93 272 4100
icassidy@savills.es

Luis Espadas
Retail InvestmentMadrid
+34 913101016
lespadas@savills.es

For further information please contact

Rafael Merry del Val
Head of Spain
+34 913101016
rmerry@savills.es

Gerald Byrne
RetailInvestmentBarcelona
+34 93 272 4100
gbyrne@savills.es

Gema de la Fuente
Research Madrid
+34 913101016
gfuente@savills.es

Muna Benthami
Research Barcelona
+34 932724100
mbenthami@savills.es


